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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
Typical GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 23.4 years
old (.1% younger than average) and have a $57,706 (30.7% lower than average) annual household income.
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1.% or 94,151 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the MSP DMA.
Typical GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA are
“iea il ieanf 24.1 years old (2.8% older than average) and have a $51,872 (24.6% lower than average) annual...
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- g 1.% or 95,963 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the STL DMA.
_" })m STl Typical GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL DMA are 23.8
108 _.irl P18-29 years old (1.8% older than average) and have a $46,269 (32.8% lower than average) annual household...
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.5% or 50,899 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the CIN DMA.
Typical GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CIN DMA are 23.5
years old (.2% older than average) and have a $73,848 (7.3% higher than average) annual household...
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.5% or 48,890 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the WPB DMA.
Typical GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA are 24.
o P18-29 years old (2.4% older than average) and have a $80,090 (16.4% higher than average) annual household...
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 67.5% more
likely to be a high school graduate, 1.1% more likely to work full-time, 41.6% less likely to be married,
43.% more likely to be a parent of 1 or more children unde
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1.% or 94,151 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA are 11.2%
less likely to be a high school graduate, 43.6% more likely to work full-time, 54.6% less likely to be

=l P18 29 married, .4% less likely to be a parent of 1 or more child
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1.% or 95,963 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the STL...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL DMA are 13.3%

more likely to be a high school graduate, 50.3% less likely to work full-time, 148.2% more likely to be

married, 45.5% more likely to be a parent of 1 or more ch

, A
2 Education Levels: GEN-Z (P18-29) Employment: GEN-Z (P18-29) ‘ \ Marital Status: GEN-Z (P18-29)
. 0.0% 54.9% Z i 77.6%
|- = #
St Hiah dchocd L oot armhaie), | g g Fmployed FullTime or PartTime single, Never Married
High School Gragt;;t)e (12th grade or .196' Employed Full-Time (35 hours or more) Married 22.4%
< 10.7% X 33.0% 0.0%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) Legally Separated 01%
Associate's Degree (AA, AS, etc.) 2% White Collar Divorced a.0%
0.0% 37.0% . 0.0%
1}
College Graduate (4 year college) Blue Collar 31.2% Widowed 0.0%
0.0% 2 7.5% 24.5%
Postgraduate Degree Work From Home (most of the time or always) 6 LGBTQ+ (net) .
Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe STLDMA m USA Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STLDMA =USA Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STLDMA mUSA
TOP-20 Occupations: GEN-Z (P18-29) Entrepreneurs/Government Workers * i 'M. Stage in Life: GEN-Z (p18-29)
4.9%
% 3.4% 4.1% Parent of 1 or more Children under 18 I 20.0% 29.1%
1.8% % 2
0.2% B - 1.3%
13 5% 0
| | Working Mothers . 0.7
Small Busi Owner Self-Employ Go Workers
7.1 N Parent of 1 or more Children Under Age 2 - 12.1%
I wl = i 2% 20% 16% L% opdd% 16%1.2% 1.6% 79 1.1% me“”‘ 0% Parent of 1 or more Children Age 2-5 20.9%
1 - 6% X o
U’I "’. m‘- - "'"‘. P " i ——" = i I 12.0%
. 4.9%
: & & & & << & & Parent of 1 or more Children Age 6 - 11
AP AN AN oy & S & «f f“‘ LSS LS —12.0%
L ¢ & & g & o s P & 4 i 1.8%
& & & & o = é“ S Parent of 1 or more Children Age 12 - 17
& & f & & \@* @3’ & @ e" & # I 17.1%
PO A Qeff ‘,e’ o .,°° & & f& e 0.4%
f @"‘ ‘;‘"Q d&&p“ 1@@4@ & I F ”\&n? @@ ¥ & & && Parent of 1 or more Children in College I 0.8%
§ @ K &
« « ‘..‘& ,:ﬁf. ;’:‘F Gpandparent of 1 or more Children under 18 0.3%
& o Ny | 0.7%
N 4
®,
Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe STLDMA B USA Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe STLDMA m USA
USA DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 40
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved o

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



.5% or 50,899 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the CIN...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CIN DMA are 3.8%

less likely to be a high school graduate, 27.3% more likely to work full-time, 17.1% less likely to be

married, 5.1% less likely to be a parent of 1 or more child
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.5% or 48,890 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA are 5.2%
less likely to be a high school graduate, 36.7% more likely to work full-time, 25.4% less likely to be
married, 19.1% more likely to be a parent of 1 or more chil
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 28.1% less likely
to own their home, 4.% more likely to own a lower valued home, 4.4% less likely to have a single-family
home, 17.4% more likely to have a dog.

m Own/Rent/Other:GEN-Z (P18-29) mgm Type of Home:GEN-Z (P18-29) 4 {™ Pets in Home:GEN-Z (P18-29)
Single Family House (unattached) 15 39&%
Own a Dog _
34.0%
Townhouse or attached Home R 9:5%
24.8% 25.3% 1L.0% .
Condominium l 0.399:% Own a Cat e
-
41% 3.9% Apartment _
} 2,338,060 0100 | 386,081 ek 4.9%
Other Own Second Home | Mobile Home or Manufactured || 4.1% Own other type of Pet g
or Real Estate Hothe I 3.4% E
Property i
;‘::::;‘?::f;"mkd and Seeking an UNDERGRADUATE DEGREE who are Not Yet-Enrolled and Seeking an TEDEGREE  m USAGEN-Z[P18-29) # who are Not Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE m USA GEN-ZP18-20)
-~
yZ4l Value of Owned Home: GEN-Z (P18-29) g Home Loans: GEN-Z (P18-29)
Average Value of Owned Home:

§86 Not-vet-Enrolled and Seeking an...

USA GEN-Z(P18-29) 5459723

11.6%

! A % [ 23| 6.5% m
<$150K S$150K-5200K $200K-5250K $250K-$300K $300K-$350K S$350K-$500K S500K-$750K  $750K-$1M $1M+ Home Refinanced Home Equity Own
i Mortgage Home Loan/Home Home/Property
® who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE ~ m USA GEN-Z(P18-29) Mortgage Improvement  Outright (No
USA GEN-Z(P18-29) USA Projection  Scarborough R1 2026: Jan 25-Mar26 Qual Intab 531 Loan Mortgages)

o
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservea USA Projection USA GEN-Z(P18-29) Qual Intab 3,498

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



1.% or 94,151 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the MSP...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA are 62.5%

less likely to own their home, 31.% more likely to own a lower valued home, 46.3% less likely to have a
| single-family home, 78.5% less likely to have a dog.
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1.% or 95,963 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the STL...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL DMA are 5.6%

more likely to own their home, 72.4% more likely to own a lower valued home, 20.2% more likely to have

a single-family home, 14.% more likely to have a dog.
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.5% or 50,899 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the CIN...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CIN DMA are 10.7%

less likely to own their home, 45.3% more likely to own a lower valued home, 52.8% more likely to have a
single-family home, 16.7% more likely to have a dog.
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.5% or 48,890 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the WPB...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA are 95.3%

more likely to own their home, 16.9% more likely to own a lower valued home, 20.6% more likely to have
a single-family home, 30.3% more likely to have a dog.
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 25.9% more likely
to look up D-I-Y advice online, 12.8% less likely to always vote in local elections, 33.4% less likely to belong
to a gym, 18.% less likely to fly domestic p
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1.% or 94,151 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the MSP..
] GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA are 25.4%
more likely to look up D-I-Y advice online, 73.5% less likely to always vote in local elections, 32.7% less
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1.% or 95,963 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the STL...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL DMA are 38.1%

more likely to look up D-I-Y advice online, .6% more likely to always vote in local elections, 90.8% more

likely to belong to a gym, 40.5% less likely to fly dom
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5% or 50,899 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the CIN...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CIN DMA are 16.6% less
likely to look up D-I-Y advice online, 7.2% less likely to always vote in local elections, 59.3% more likely to

belong to a gym, 58.1% less likely to fly do
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5% or 48,890 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the WPB..
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA are 11.1%

less likely to look up D-I-Y advice online, 16.3% less likely to always vote in local elections, 4.8% less likely

to belong to a gym, 42.6% more likely to fly do
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Past 30-days QSR Users: GEN-Z (P18-29)

19.0%

1time

S .

3 times
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5 times

6 - 9times

10 times or more

» who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

Total Monthly QSR Users:
89.5%

W USA GEN-Z(P18-29)

Avg. Monthly QSR Meals:
86.4%

19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 3.6% more likely to
use QSRs past mo., 3.3% less likely to use Sit-Down Restaurants past mo., 6.8% more likely to use Casinos

past yr., 16.8% less likely to smoke cigarettes.
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Past 30-days QSR Users: GEN-Z (P18-29)

Iﬂ 1time

0.1%

1.% or 94,151 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the MSP DMA.
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA are 10.5%
more likely to use QSRs past mo., 22.4% more likely to use Sit-Down Restaurants past mo., 13.9% less likely

to use Casinos past yr., 28.9% more likely to smoke ¢
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1.% or 95,963 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the STL DMA.
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL DMA are 13.6% less
likely to use QSRs past mo., 31.6% less likely to use Sit-Down Restaurants past mo., 16.% more likely to use
Casinos past yr., 32.4% more likely to smoke ci
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Past 30-days QSR Users: GEN-Z (P18-29)
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5% or 50,899 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the CIN DMA.
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CIN DMA are 3.2% more
likely to use QSRs past mo., 2.4% more likely to use Sit-Down Restaurants past mo., 30.2% less likely to use

Casinos past yr., 40.1% more likely to smoke cig
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5% or 48,890 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the WPB DMA.
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA are 2.% less
likely to use QSRs past mo., 27.6% more likely to use Sit-Down Restaurants past mo., 32.6% less likely to use

Casinos past yr., 95.3% less likely to smoke cig
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 9.6% less likely to
have a 401K, 7.7% less likely to have an Auto Loan, 41.2% less likely to Invest/Trade Stocks Online, 25.3%
more likely to pay with their Debit Card.

mﬁalnvestments Owned: GEN-Z (P18 29) Financial Services Has and/or Uses: GEN-Z (P18-29)

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds &m 8.3%

Money Market Funds ﬁ%" 7%

5,920
Bonds ﬁ o

. 15.3%
529 Plan / College Savings Plan & 13.6% % 253 0% 2.2%
i e 21% 2 ~ 1.6% 1.0% 1.4%
Other (Crypto / NFTs / Metals, etc.) 57% Checking Debitor ATM  Savings  CreditCard  Mobile Online Online Bill Home Autoloan Studentloan  Money  Personal Loan Certificates of Refinanced ~ Home

Account card Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
86,082.1% Account Mortgage Loan or Home

Second Home or Real Estate Property 200 Ef’ Equity loan

m wh Not-Yet-Enrolled and Se UNDERGRADUATE DEGREE
il friac am g ® who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE B USA GEN-Z(P18-29)

B USA GEN-Z{P18-29)
Professional Services Used*: GEN-Z (P18-29) 'E'Past 3-Months Payment Methods Used: GEN-Z (P18-29)

Onkeefovesticn/ Sck Natiog ‘

Tax Preparation Service

4,437,747

Financial Planner
3,909,217 7.9%
Accountant 3 392,584 6.9%
Real Estate Agent !
eal Estate Age l,195,3‘ll 2 496 . .
" 0%
Insurance Agent at a Local Office (not online) %

Divorce / Family Attorney m mléﬁx'

9.9%
B.O0% 7.6% 7.5% 7.4% 5.9%

R 1.5% (*Past 12 Months) PayPal Venmo Zelle Debit Card VISA Cash App Enogle Pay MasterCard  Discover American ~ Facebook  Square Cash Samsung Pay Store Credit
Estate Planning M-S% Express  Messenger Card
» who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE : ‘l';‘s": ;"EEN ‘j‘z"l:"’lg_‘;')‘m"'d and Seeking an UNDERGRADUATE DEGREE
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1.% or 94,151 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the MSP...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA are 56.6% more
likely to have a 401K, 63.9% less likely to have an Auto Loan, 302.1% more likely to Invest/Trade Stocks

Online, 13.% more likely to pay with their Debit Ca

ﬁ Investments Owned: GEN-Z (P18-29)

401K Plan .8%
Stocks or Stock Options

IRA (Individual Retirement Account)

529 Plan / College Savings Plan 1u3'i%3)6
Other (Crypto / NFTs / Metals, etc.) &”ﬁ -
Second Home or Real Estate Property u”"ﬁ

Financial Services Has and/or Uses: GEN-Z (P18-29)

179% 21% 24% 169 30% 40

Mutual Funds
7353773 f T o
Money Market Funds 2 s Debit or ATM  Checking Savings  CreditCard  Mobile Studentloan Personal Loan Certificates of  Money  Refinanced Home
card Account Account Banking Deposit (CDs)  Market Home  Improvement
00.0% Account Mortgage Loan or Home
Bonds p">% Equity Loan
mUSA

i Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSPDMA B USA

= Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA

Professional Services sed*: GEN-Z (P18-29)

Online Investing / Stock Trading

'E'Past 3-Months Payment Methods Used: GEN-Z (P18-29)

Tax Preparation Service
Accountant &%
Financial Planner E"";‘;,‘
Real Estate Agent .g'ém; %
Divorce / Family Attomey &0(1:6“
7 | 8.0%
& ey - 7.8% 7.5%
esae g[8 1% . ! o 2% FE el e O O
) i 2.6% (*Past 12 Months) PayPal Apple Pay Venmo Cash App visa Google Pay MasterCard  Discover Facebook  Store Credit Square Cash American  Samsung Pay
Insurance Agent at a Local Office (not online) < 0% Messenger card Express
mUSA # Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe MSPDMA ®USA

m Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA
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1.% or 95,963 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the STL...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL DMA are 46.6% less
likely to have a 401K, 34.9% more likely to have an Auto Loan, 70.7% less likely to Invest/Trade Stocks Online,
10.5% more likely to pay with their Debit Ca

ﬁ Investments Owned GEN-Z (P18-29)
oL

4arkran
Stocks or Stock Options

IRA (Individual Retirement Account)

Financial Services Has and/or Uses: GEN-Z (P18-29)

529 Plan / College Savings Plan 5.3%
00.0%
Other (Crypto / NFTs / Metals, etc.) %
18.1%
Second Home or Real Estate Property W
3.3% 7%
Mutual Funds g 2.7%
329, XT3 2.9% paxi sa 0.0% 1.6% 2.1% 1.6% 1.0%
e 7353773 5 3 ﬂm o N st ER TR
Money Market Funds h 2% Debit or ATM  Checking Savings  CreditCard  Mobile OnlineBill  Auto Loan Studentloan Personal Loan Certificates of  Money  Refinanced Home
‘ = card Account Account Banking Paying Deposit(CDs)  Market Home  Improvement
140.0% Account Mortgage Loan or Home
Bonds a5 Equity Loan
¥ Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe STLDMA B USA ® Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STLDMA mUSA

Professional Services Used*' GEN-Z (P18- 29)

581 193

Online Investing / Stock Trading
Tax Preparation Service
Accountant

Financial Planner

Real Estate Agent

Divorce / Family Attomey

664,201

y'E'Past 3-Months Payment Methods Used: GEN-Z (P18-29)

Estate Planning

7.5%
D o )

Google Pay MasterCard  Discover Facebook  Store Credit Square Cash  American  Samsung Pay
Messenger card Express

Cash App visA

Venmo

(*Past 12 Months) Apple Pay

Insurance Agent at a Local Office (not online)

25%
1.0%

m Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL DMA
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.5% or 50,899 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the CIN...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CIN DMA are 25.7% less
likely to have a 401K, 165.6% more likely to have an Auto Loan, 71.2% less likely to Invest/Trade Stocks

Online, 21.7% less likely to pay with their Debit C

mﬁ ‘lnvestments Owned: GEN-Z (P18-29) Financial Services Has and/or Uses: GEN-Z (P18-29)

401K lan
Stocks or Stock Options
IRA (Individual Retirement Account) r 1069.4% e

. 197.4%
529 Plan / College Savings Plan P sa%

Other (Crypto / NFTs / Metals, etc.) '55%1%

Second Home or Real Estate Property %t:%‘ 1%

Mutual Funds

= 3% 5% 16%
h thmh b o) u_?%-i;:x-

Debit or ATM  Checking Savings Credit Card Mobile Online Online Bill  Auto Loan Home Studentloan Personal Loan Certificates of ~ Money Refinanced Home

Money Market Funds

i card Account Account Banking Banking Paying Mortgage Deposit{CDs)  Market Home  Improvement
Bonds 6.2% Account  Mortgage Loan or Home
2% Equity Loan
¥ Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe CINDMA B USA ® Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CIN DMA mUSA

Professional Serw'cesUsed*: GEN-Z (P18-29) B\ Past 3-Months Payment Methods Used: GEN-Z (P18-29)

Online Investing / Stock Trading y
Tax Preparation Service é.s[z,zm 71% i
00.0%

Accountant

4 ®

Real Estate Agent -

Divorce / Family Attomey ik

Estate Planning m o

4 0.4% (*Past 12 Months)
1.0%

m Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe CINDMA mUSA
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.5% or 48,890 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the WPB...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA are 4.4% less
likely to have a 401K, 76.7% more likely to have an Auto Loan, 163.9% more likely to Invest/Trade Stocks

Online, 2.5% less likely to pay with their Debit Car

ﬁ Investments Owned: GEN-Z (P18-29)
oL

401K Plan

Stocks or Stock Options

IRA (Individual Retirement Account)
529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property
Mutual Funds

Money Market Funds

Bonds

1 Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe WPB DMA

3
1,170,083 12.4%
saa,m&g.n%
D 2.0%
LEERSl 5.3%
51.6%
ag0,asoflRe

12.3%
i 4.1%

00.0%

EZX 5%

57%
2%

6@.1%
2%

mUSA

Financial Services Has and/or Uses: GEN-Z (P18-29)

Credit Card Mobile Online
Banking Banking

[ T

Auto Loan Home Studentloan Personal Loan Certificates of ~ Money Refinanced Home
Mortgage Deposit (COs)  Market Home  Improvement
Account Mortgage Loan or Home
Equity Loan

Online Bill
Paying

Savings
Account

1520775
Debit or ATM  Checking
card Account

= Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA mUSA

Professional Services Used*' GEN-Z (P18-29)

Online Investing / Stock Trading
Tax Preparation Service
Accountant

Financial Planner

Real Estate Agent

Divorce / Family Attomey
Estate Planning

Insurance Agent at a Local Office (not online)

m Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe WPB DMA

Scarborough R1 2026: Jan25-lan26

DMA

531 193 2%
3.9%
1%
Eﬁ! 0%
00.0%
5.5%
0 0.0%
1.5%

2 0.0%

B 0%

(*Past 12 Months)

mUSA

Qual Intab 52

T Past 3-Months Payment Methods Used: GEN-Z (P18-29)

I

10.7%
78% 73% 71.5%

Samsung Pay

Facebook  Store Credit Square Cash  American
Messenger card Express

Google Pay MasterCard  Discover

Cash App

Zelle Apple Pay Venmo

® Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe WPBE DMA ®mUSA

USA
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“Lifestyle/Future Plans”

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE (Lifestyle/Future
Plans)

Ig Researching Schools, Financing,... '13 ;55'8 i
PIayStution, Play Video Games

indeed Looking for a New Job

Definitely Plan to Go Back to School

24,962,634
18,155,989

el g 21.6%

Plan to Buy a Used Vehicle

Plan to Buy/Lease New Vehicle

6,319,956 12.8%

Plan to Move next 12mos 16.1%

2

,..r

Use Online Dating Apps

Plan to Get Married
Plan to Buy a House/Condo

P

5

g Z 7DB66
Plan Birth of a Child 5 1046
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“Lifestyle/Future Plans"

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE who Live in the
MSP DMA (Lifestyle/Future Plans)

®[4 =

P Wi P18-29

PlﬂyStcltion,_c Play Video Games

60.0%

Researching Schools, Financing,...

/\ o
indeed Looking for a New Job

LGBTQ+

6,391,271

4,642,391

Definitely Planto Go Back to School
Plan to Buy a Used Vehicle

Plan to Move next 12mos

Plan to Buy a House/Condo

Plan to Buy/Lease New Vehicle

Plan Birth of a Child

5‘ ‘t{ l‘" |

Plan to Get Married

MINNEAPOLIS-ST. PAUL

531,367
Use Online Dating Apps 1,250;088 25 5%
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“Lifestyle/Future Plans"

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE who Live in the
STL DMA (Lifestyle/Future Plans)

o :
lndeed Looking for a New Job

4,642,391

PI(IySt(Ition Play Video Games

Researching Schools, Financing,...

6,391,271
Definitely Plan to Go Back to School 4'2'57.4’40

Plan to Buy a Used Vehicle 1,929,055

Plan to Move next 12mos 1.4-7',4;824

LGBTQ+

2,418,934 25.7%

Plan to Buy/Lease New Vehicle

1,656,154

Plan to Buy a House/Condo 48!5@3

|

Use Online Dating Apps 1,250,088 o

Plan to Get Married 5315088

. . (1 ]
Plan Birth of a Child

B GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE who Live in the STL DMA (Lifestyle/Future Plans)

® GEN-Z (P18-29) USA AVERAGE: Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE (Lifestyle/Future Plans)
USA DMA Scarborough R12026: Jan25-Mar26 QualIntab: 531 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. s 0 e a r al for Anything o

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



. —
ol =P

L P18-29

CIN

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE who Live in the
CIN DMA (Lifestyle/Future Plans)

lgResearching Schools, Financing,...

PlﬂyStﬂtiona Play Video Games
/l:ndeed ‘ Looking for a New Job

6,391,271
5,637,848
'21,542,391 © 49.4%

Definitely Plan to Go Back to School

Use Online Dating Apps

,250,088
Plan to Move next 12mos 1,474,824 157% B

LGBTQ+

GEN-Z (

P18-29 Not-Yi
Seeking R

Plan to Buy/Lease New Vehicle UNDER

Plan to Buy a Used Vehicle
Plan to Buy a House/Condo

Plan Birth of a Child

o S0,
4260

Plan to Get Married 535 767
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“Lifestyle/Future Plans"”

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE who Live in the
WPB DMA (Lifestyle/Future Plans)

Researching Schools, Financing,...

6,391,271 D 68.0%

Ddfpitely Plan to Go Back to School
PI(IySt(Ition, Play Video Games

a :
indeed Looking for a New Job

| 4,257,440
Peerae -

| 4,642,391

Plan to Buy a Used Vehicle

1,929,055
Plan to Buy/Lease New Vehicle 1';65é,154
LGBTQ*  pyrryen
Plan Birth of a Child 2208

Plan to Move next 12mos

Plan to Get Married 531,267% ‘ - ;I{ } | = ,‘V

Use Online Dating Apps 7 ns 9. T WEST PALM BEACH-BOCA RATON

Plan to Buy a House/Condo
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 2 days, 22
hours, 59 minutes and 44 seconds each week with All Forms of Media.

70.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 6 hours and 55 minutes
each week listening to All Local AM/FM Radio, representing 6.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

-UU.
Concur
usage 63.9%

who are Not-Yet-Enrolled  USA GEN-Z{P18-29)
and Seekingan
UNDERGRADUATE DEGREE
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA spend an average of 3
days, 5 hours, 12 minutes and 22 seconds each week with All Forms of Media.

92.3% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA spend an avg. of 5 hours and 53
minutes each week listening to All Local AM/FM Radio, representing 7.% of total time spent with all forms of Media.

100.0%

96.5%

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
Concurrent
usoge %: 50.5%
Not-Yet-Enrolled Seeking an usa
UNDERGRAD DEGREE who Live
in the MSP DMA
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL DMA spend an average of 2
days, 11 hours, 31 minutes and 22 seconds each week with All Forms of Media.

71.3% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL DMA spend an avg. of 5 hours and 32
minutes each week listening to All Local AM/FM Radio, representing 6.6% of total time spent with all forms of Media.
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CIN DMA spend an average of 3
days, 5 hours, 30 minutes and 23 seconds each week with All Forms of Media.

58.9% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CIN DMA spend an avg. of 7 hours and 30
minutes each week listening to All Local AM/FM Radio, representing 5.7% of total time spent with all forms of Media.
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA spend an average of 3
days, 9 hours, 13 minutes and 51 seconds each week with All Forms of Media.

71.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA spend an avg. of 5 hours and 42
minutes each week listening to All Local AM/FM Radio, representing 5.% of total time spent with all forms of Media.
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 1 days, 22
hours, 57 minutes and 22 seconds each week with All Forms of Ad-Supported Media.

69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 6 hours and 20 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA spend an average of 2
days, 1 hours, 50 minutes and 18 seconds each week with All Forms of Ad-Supported Media.
91.2% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA spend an avg. of 5 hours and 24
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supporte
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL DMA spend an average of 1
days, 12 hours, 3 minutes and 5 seconds each week with All Forms of Ad-Supported Media.

71.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL DMA spend an avg. of 4 hours and 29
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supporte
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CIN DMA spend an average of 1
days, 15 hours, 58 minutes and 23 seconds each week with All Forms of Ad-Supported Media.

57.2% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CIN DMA spend an avg. of 7 hours and 13
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Support
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA spend an average of 2
days, 12 hours, 22 minutes and 10 seconds each week with All Forms of Ad-Supported Media.
70.3% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA spend an avg. of 5 hours and 34
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 6.5% of total time spent with all forms of Ad-Supporte

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

46:16:27
Concurre)
usage 65.7%
usa

Not-Yet-Enrolled Seeking
an UNDERGRAD DEGREE
who Live in the WPB DMA

® Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA ® USA

USA  DMA  Scarborough R12026:Jon25-Jan26  Qual Intab 52 USA GEN-Z{P18-29) USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 5. Hubbqrd 5"3’;9 °fA E"te':‘.y':"mg
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. DTy TS or Anything

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)

OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



Top-13 All Forms of Media (Persons & % Reach): GEN-Z (P18-29)
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an
average of 6 hours and 42 minutes each day with All Forms of Ad-Supported Media. 69.5% listen to
Local AM/FM Radio for an avg. of 54.4 minutes/day.(Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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| GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA spend

\ = M sp an average of 7 hours and 7 minutes each day with All Forms of Ad-Supported Media. 91.2% listen to
2 P18-29 Local AM/FM Radio for an avg. of 46.4 minutes/day.(Local Radio delivers 9.9% of Time with Ad-Supported Media.)
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| GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL DMA spend an
average of 5 hours and 9 minutes each day with All Forms of Ad-Supported Media. 71.1% listen to
Local AM/FM Radio for an avg. of 38.4 minutes/day.(Local Radio delivers 8.8% of Time with Ad-Supported Media.)
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| GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CIN DMA spend an
average of 5 hours and 42 minutes each day with All Forms of Ad-Supported Media. 57.2% listen to
Local AM/FM Radio for an avg. of 62. minutes/day.(Local Radio delivers 10.3% of Time with Ad- Supported Media.)
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA spend
an average of 8 hours and 37 minutes each day with All Forms of Ad-Supported Media. 70.3% listen
to Local AM/FM Radio for an avg. of 47.8 minutes/day.(Local Radio delivers 6.5% of Time with Ad-Supported Media.)
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6,532,564 or 69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 54.4 minutes every day
representing 35.6% of all time spent daily with Ad-Supported Audio.
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- 85,862 or 91.2% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the MSP DMA listen to Ad-Supported Local AM/FM Radio for an average of 46.4 minutes every day
representing 39.6% of all time spent daily with Ad-Supported Audio.
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- 68,198 or 71.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the STL DMA listen to Ad-Supported Local AM/FM Radio for an average of 38.4 minutes every day
representing 34.8% of all time spent daily with Ad-Supported Audio.
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- 29,104 or 57.2% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the CIN DMA listen to Ad-Supported Local AM/FM Radio for an average of 62. minutes every day
representing 33.3% of all time spent daily with Ad-Supported Audio.
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- 34,390 or 70.3% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WPB DMA listen to Ad-Supported Local AM/FM Radio for an average of 47.8 minutes every day
representing 31.8% of all time spent daily with Ad-Supported Audio.
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| 6,532,564 or 69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 54.4 minutes every day
representing 35.6% of all time spent daily with Ad-Supported Audio.
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85,862 or 91.2% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the MSP DMA listen to Ad-Supported Local AM/FM Radio for an average of 46.4 minutes every day
representing 39.6% of all time spent daily with Ad-Supported Audio.
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| 68,198 or 71.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the STL DMA listen to Ad-Supported Local AM/FM Radio for an average of 38.4 minutes every day
representing 34.8% of all time spent daily with Ad-Supported Audio.
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| 29,104 or 57.2% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the CIN DMA listen to Ad-Supported Local AM/FM Radio for an average of 62. minutes every day
representing 33.3% of all time spent daily with Ad-Supported Audio.
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| 34,390 or 70.3% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WPB DMA listen to Ad-Supported Local AM/FM Radio for an average of 47.8 minutes every day
representing 31.8% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radro Formats (Persons & % Reach): GEN-Z (P18-29)

6,532,564 or 69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop
Contemporary Hit Radio, Adult Contemporary, Country, and Classic Rock.

LocalAM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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Local AM/FM Radio Formats (Persons & % Reach): GEN-Z (P18-29)

85,862 or 91.2% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
MSP DMA listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop
Contemporary Hit Radio, Country, Hot AC, and Adult Contemporary.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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Local AM/FM Radio Formats (Persons & % Reach): GEN-Z (P18-29)

=3I

P18 29

68,198 or 71.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL
DMA listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Urban
AC, Alternative, and Adult Hits.
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Local AM/FM Radio Formats (Persons & % Reach): GEN-Z (P18-29)
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Local AM/FM Radio Formats (Persons & % Reach): GEN-Z (P18-29)

34,390 or 70.3% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
WPB DMA listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Classic Hits, Urban AC, Classic Rock, and Country.
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3,506,194 or 37.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 28.4 minutes every day
representing 27.2% of all time spent daily with Ad-Supported Video.
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26,562 or 28.2% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in

= ] M sp the MSP DMA watch Ad-Supported Local TV Stations for an average of 71.5 minutes every day
Qi p18-29 representing 40.3% of all time spent daily with Ad-Supported Video.
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31,050 or 32.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the STL DMA watch Ad-Supported Local TV Stations for an average of 16.9 minutes every day
representing 18.7% of all time spent daily with Ad-Supported Video.
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10,088 or 19.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the CIN DMA watch Ad-Supported Local TV Stations for an average of 33. minutes every day
representing 23.5% of all time spent daily with Ad-Supported Video.
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20,103 or 41.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WPB DMA watch Ad-Supported Local TV Stations for an average of 12.7 minutes every day

S/

i a.-i P18-29 representing 9.5% of all time spent daily with Ad-Supported Video.
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3,506,194 or 37.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 28.4 minutes every day
representing 27.2% of all time spent daily with Ad-Supported Video.
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* 26,562 or 28.2% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
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(P ,_” P18-29 representing 40.3% of all time spent daily with Ad-Supported Video.
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31,050 or 32.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in

- ho )}:& STl the STL DMA watch Ad-Supported Local TV Stations for an average of 16.9 minutes every day
, il P18-29 representing 18.7% of all time spent daily with Ad-Supported Video.
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10,088 or 19.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the CIN DMA watch Ad-Supported Local TV Stations for an average of 33. minutes every day
representing 23.5% of all time spent daily with Ad-Supported Video.
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20,103 or 41.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WPB DMA watch Ad-Supported Local TV Stations for an average of 12.7 minutes every day
representing 9.5% of all time spent daily with Ad-Supported Video.
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[ 3,506,194 or 37.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News -
Morning, Sports, Local News - Evening, Movies, and Daytime Soap Operas.
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26,562 or 28.2% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the MSP DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Game Shows,
Local News - Morning, Local News - Evening, Daytime Soap Operas, and Lo
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- 31,050 or 32.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the STL DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Daytime
Soap Operas, Movies, Court Shows, Dramas, and Local News - Morning.
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10,088 or 19.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the CIN DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning,
Local News - Evening, Movies, Sports, Daytime Talk Shows, and Mystery
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- 20,103 or 41.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WPB DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Movies,
Local News - Morning, Local News - Late, Sports, and Reality - Dating.
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[ 7,403,629 or 78.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Social Media for an average of 263.7 minutes every day representing
47.3% of all time spent daily with Ad-Supported Digital Media.
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| 78,408 or 83.3% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the MSP DMA use Ad-Supported Social Media for an average of 299.1 minutes every day

i P18-29 representing 44.8% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All D.rg:tal (Persons & % Reach): GEN-Z (P18 29)

OTT TV Streaming Services
Sodial Media
Search (Google, Bing, etc.)

Online Classes, Schoals, Colleges, Universities

ing/Financi: Estate

Streaming Audio (Local Radiof
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites
Email/Text/IM/Zoom,etc. (Personal & Work)

bonnlng lined. Foodd At bne/t avel sted

YouTube/TikTok, etc.

Local TV Streaming

Avg. Hours+Minutes/day with
Digital: GEN-Z (P18-29)

m
-ﬂr*' AL

—
65 4 I usope%: 19.4%
AR AT SR —

an UNDERGRAD DEGREE

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)

"
3
2 S

Streaming Audio (Local OTT TV
Radio/ Podcasts/Streaming | Streaming
Services) Services
132.8 709

Email/Text/l | YouTube/T

M/Zoom.ete. | jkTok, etc.
Local TV (Personal... 36.2
Stream =
Search
(Google,
Online Bing,
Classes, |
Schools, Non-

Shopp | Gam

Colleges,... Premiu...

Online
Classes,
Schools,
Colleges,
Streaming Audio (Local Radio/ Universit
Podcasts/Streaming Services) ies
184.9 56.6

Email/Text/I FOTFIM Y Local TV Shoppin
M/Zoom,et [Str€@miny| Streami g (incl.
c. (Personal B ng... Food/...
& Work)... | Semvices

Game Ne
YouTube/Ti Search s/Fan ws/

Social Media KTok, etc. (Google,

305.1 403 Bing,...

A o oo
TR TR SR YRR T3 3‘,32.

Cable L") 516 359 m who Live in the MSP DMA

# Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe MSPDMA  ® USA ¥ Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA HUSA
Avg. Week Ad-Supported Digital (Persons & % Reach): GEN-Z (P18-29) Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
Totol Persons: L] YWSDW
. . (Local Radio/ Streaming Audio (Local
Shopping (ind. Food/ Auctions/Travel, etc.) _ ng Services) Podcasts/Streaming TikTok,
62.7 Services) etc.
B — e ——— 2 b
I o Search
Email/Text/| | OTFTV Shopping
YTkt m_:ma e (Goockes i i
Streaming ikTok, etc.  Bing, etc.) M/Zoom,etc | Streaming . (i
Games/Fantasy/Betting Sites “-‘Fm Avg. Hours+Minutes/day with Ad- Services 362 332 . (Personal & FSEMVIEESE Food/Au...
Streaming Audio Local Radio/ Podcasts/Streaming mm Supported Digital: GEN-Z (P18-29) 481 Work)...
e} ;

Non- | Shoppi | New Local Non-  News

Email/Text/l | Premi ng (incl. | s/w Sairch ™v Premiu /Wea

M/Zoom,etc. | um+Pr | Food/A | eath (Google, Strea m+Pre  ther/

Social Media (Personal & emiu | uctio... | er... Social Media Bing, etc.) ming miu...  Spo...
299.1 Work]... m... 263.7 33.7 24.9

g it s (Weltas] M%

toca v seamioe - SR TR -

Non$remium:remi PR — 15 oowr
=35

Not-Yet-Enrolled Seeking Hanking/kina
an UNDERGRAD DEGREE 0.0%
wha Live in the MSP DMA

= Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe MSPDMA = USA

USA DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 32
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Online Classes, Schools, Calleges, Universities

# Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP DMA HUSA
® Share of Everything

- for Anything _

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



=STL

L P18-29

' 74,938 or 78.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the STL DMA use Ad-Supported Social Media for an average of 215.2 minutes every day
representing 44.5% of all time spent daily with Ad-Supported Digital Media.
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| 31,554 or 62.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
CIN DMA use Ad-Supported Social Media for an average of 181.9 minutes every day representing
30.3% of all time spent daily with Ad-Supported Digital Media.
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| 44,874 or 91.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WPB DMA use Ad-Supported Social Media for an average of 322.7 minutes every day
representing 47.7% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Socigl Media (Persons & % Reach): GEN-Z (P18-29)

6,938,367 or 73.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 85.3 minutes every day representing 32.3% of
all time spent daily with Ad-Supported Social Media.
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13,516 or 14.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the MSP DMA use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 88.8
minutes every day representing 29.7% of all time spent daily with Ad-Sup
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Avg. Week All Social Media (Persons & % Reach): GEN-Z (P18-29)

Instagram

74,938 or 78.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the STL DMA use Ad-Supported Facebook for an average of 54.2 minutes every day representing
25.2% of all time spent daily with Ad-Supported Social Media.
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| 43,213 or 88.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WPB DMA use Ad-Supported Facebook for an average of 101.2 minutes every day representing
31.4% of all time spent daily with Ad-Supported Social Media.
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6,938,367 or 73.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 85.3 minutes every day representing 32.3%
of all time spent daily with Ad-Supported Social Media.
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13,516 or 14.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the MSP DMA use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 88.8
minutes every day representing 29.7% of all time spent daily with Ad-Sup
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74,938 or 78.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in

>}=== STl the STL DMA use Ad-Supported Facebook for an average of 54.2 minutes every day representing
s.- il P18-29 25.2% of all time spent daily with Ad-Supported Social Media.
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Weekly
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| 31,554 or 62.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
CIN DMA use Ad-Supported Facebook for an average of 55.9 minutes every day representing 30.7%
of all time spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: GEN-Z (P18-29)

Not-Yet-Enrolled Seeking

"Share of Ad-Supported Social Media"

55.2%

51.3%

% of Weekly an UNDERGRAD DEGREE
Time Spent wi who Live in the CIN DMA
Ad-Supported
Social Media:
36.8%
33.7%

Weekly
Total

Persons
Reached:

Average
Daily Minutes
Using Ad-Supported
Social Media:

31,554 6,938,367
Facebook

26,231 5,792,248
Instagram

853

49.5

31.1%

13.5%

0,
25.3% 23.8%

4.1%

3.7%
2,233,625

29.9%
22.4%
4. 1% 4 1%

15,210 3,461,385 11,421 3,164,736
Snapchat Reddit

28,072 4, 826 606
TikTok

5,582 1,239,281 26,736 5,912,843
BIogs/Message YouTube Video

Boards (read

10,931 2,379,132 6,884 2 925,111

Pinterest

6,787
Linkedin

17.4 32.7

10.8

10.8 10.6

13.9

l Not-Yet-Enrolled Seeklng an UNDERGRAD DEGREE who Live in the CINDMA m USA

USA DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 37 USA GEN-Z(P18-29)
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection Scarborough R1 2026: Jan 25-Mor26 Qual Intab 531

* Share of Everything

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



the WPB DMA use Ad-Supported Facebook for an average of 101.2 minutes every day representing

WPB 43,213 or 88.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 365,206; Social Media: 346,763; Non-Prem. Cable: 122,741; Local TV:
81,774 reaching GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRAD

Local Radio: 391,996; All Other
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Media: 4,559; Social Media: 3,943; Non-Prem. Cable: 915; Local TV: 676 reaching GEN-Z
(P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the M

Local Radio: 5,348; All Other Digital
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,438;
Social Media: 1,838; Local Radio: 1,632; Non-Prem. Cable: 612; Local TV: 315 reaching
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Social Media: 3,155; Local Radio:
2,179; All Other Digital Media: 1,368; Non-Prem. Cable: 910; Local TV: 196 reaching GEN-Z
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6,462,297 or 68.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 41.6 minutes per day driving, seeing Billboards and Signs. 58.1% Listen
to Local Radio Stations Out-of-Home for an average of 32.9 minute
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47,909 or 50.9% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the MSP DMA spend an average of 35.8 minutes per day driving, seeing Billboards and Signs. 76.2%
Listen to Local Radio Stations Out-of-Home for an average of 28.1 m

Top-13 Out—of Home Medm {Persons & % Reach): GEN-Z (P18-29)
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69,269 or 72.2% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the STL DMA spend an average of 36.2 minutes per day driving, seeing Billboards and Signs. 59.4%
Listen to Local Radio Stations Out-of-Home for an average of 23.3 m
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43,755 or 86.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
CIN DMA spend an average of 31.7 minutes per day driving, seeing Billboards and Signs. 47.8%
Listen to Local Radio Stations Out-of-Home for an average of 37.5 mi
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36,511 or 74.7% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WPB DMA spend an average of 65.8 minutes per day driving, seeing Billboards and Signs. 58.8%
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6,462,297 or 68.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
spend an average of 41.6 minutes per day driving, seeing Billboards and Signs representing 24.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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47,909 or 50.9% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the MSP
DMA spend an average of 35.8 minutes per day driving, seeing Billboards and Signs representing 15.7% of

all Time Spent with Ad-Supported Out-of-Home Media.
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69,269 or 72.2% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the STL
DMA spend an average of 36.2 minutes per day driving, seeing Billboards and Signs representing 27.1% of
all Time Spent with Ad-Supported Out-of-Home Media.
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43,755 or 86.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CIN

DMA spend an average of 31.7 minutes per day driving, seeing Billboards and Signs representing 24.% of
all Time Spent with Ad-Supported Out-of-Home Media.
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36,511 or 74.7% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB
DMA spend an average of 65.8 minutes per day driving, seeing Billboards and Signs representing 37.8% of
all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: GEN-Z (P18-29)

o A "Share of Ad-Supported OOH Media"
97.5% 96.5% — o

Not-Yet-Enrolled Seeking USA
an UNDERGRAD DEGREE
7a.7% 71.7% who Live in the WPB DMA 73.6%

58.8% 58.1%

46.6%

33.3%

23.1% 22.1%

20.5% 20.4%

9.4%

6.5%

Weekly
Total

Persons I
N 62,297 5,460,897 2,079,459 6,737,515 ATBEA 9,069,775 3,131 765 4,382,476 5 612,384 1,920,818 % 4,975,147
Reached: Billboards gd Signs AMI/FMm Rﬁ?o Public Transit Walking in Towhs, Grocery Stores Shopping Mnﬁs Restaurants iaB'ars Stadiums & Arenas Movie Theaters Gas
Avgmge_ (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Areas Stores
with Ad-Supported

OOH Media:

m Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WPB DMA m USA

usA DMA Searborough R1 2026: Jan25-Jan26 Qual Intab 52 USA GEN-Z(P18-29) USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 531 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. % for Anything  «

[((((Age: 18 - 28] AND (Level of education: High schaol graduate (12th grade or GED) OR Level of education: Some college credit {no degree) OR Level of education: Some college (AA/Assaciates ar 1-3 years of college)}) AND {Lifestyle changes/events personally plan to da next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apws vast 30 davs on anv device:Lifestvie: Education (research schools, application, financinalll AND Currentiv enrolled/attendina classes at a colleae/universitv: Noll



Top-26

Ad-Supported Roads Traveled Per Week (Persons & % Reach): GEN-Z (P18-29)
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47,909 or 50.9% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 35.8 minutes per day driving an average of 20.8 miles each day and are
186.% more likely to use MN 7 than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): GEN-Z (P18-29)
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Top-26 Residential Zip Codes: GEN-Z (P18-29)

17.70%
16,988 3.88%

62204
62626 [ I 12.TT%

65401 —_— 9876

62208 513 7%

63125 m 6.85%

63121 M 5.15%

63060 [ESEINE 4.45%

63128

62269

62230

63304

65066 8 i
63031 fa &
63012

63138

63118

62254

63043

63088

65441

sa113 [roozen

63379 QUSL%

63129 QO4%%

63132 sk

63084 [80.00%

OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l

69,269 or 72.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 36.2 minutes per day driving an average of 21.1 miles each day and are
164.9% more likely to use Highway 370 than the Metro average.

Top-26 Employment Zip Codes: GEN-Z (P18-29)
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65066 0090%
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43,755 or 86.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 31.7 minutes per day driving an average of 18.5 miles each day and are
400.% more likely to use Route 42 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): GEN-Z (P18-29) Top-26 Residential Zip Codes: GEN-Z (P18-29) Top-26 Employment Zip Codes: GEN-Z (P18-29)
171 [ T 49.4% 45231 3.56% 45152 W 11.36%
175 soa% e —— 4520 o i 2%
US 22 (Montgomery Road) 8880 — 36.7% 47060 PEES—746% 45133 EST— 7.60%
Ronald Reagan Cross County Highway m 33.3% 45247 W 7.11% 47060 M 7.45%
N w5207 F—1%
Route 42 Zoe 45202 W 6.17% 45238 5.68%
Dixie Highway [UESTEEc 20.4% 45603 QEESIS— 5.33% 45603 PE— 533
Red Bank Road R asi03 RIS a0 45060 P ——— 7 01%
US 127 (Hamilton Avenue) JSERes Oiiaill 14.5% 45147 GO 4% 45040 HSOR i
471 I 23405 45011 RIS 3.55% 41011 (58  3.00%
Route 48 [P o 11.7% 45133 [EIGHNNEN 3.49% 45205 pEom— 2.90%
Route 25 T 1o ssoue. [, 32 B & | o g o
State Road 125 (Beechmont Avenue/Ohio Pike) FHUTEg 10.8% Fr 41011 [SSEE 506% El h 45240 PERANN 2.63%
Queen City Avenue 10.0% 41073 m 2.77% 41051 mzfgm‘
Harrison Avenue [RUTES 0.5% 45240 . 45121 FRRR 181%
State Road 747 (Princeton, Glendale Road) [if%gy 75% 41051 REES 2.05% 45177 R L%
US 27 (Colerain Avenue) SR 5%, 45168 RSN 181% 45209 PO 161%
Route 32 o 45177 B e 45056 g 135%
Norwood Lateral Expressway Ms's,’_‘m 45246 nggﬁ'sm 41056 2% Lo
US 50 (River Road) FEPERo® 45220 RO Lo 41076 P 00%
State Road 50 (Clermont County) Eﬁ%&ﬁ Avg. Hours+Minutes/day Driving: | 45056 ﬁ“;‘ 16% 45039 372{5359;%
State Road 131 (Clermont County) rg,,fﬁ GEN:Z(P13:20) 41056 28 103% 45005 P730%
Glenway Avenue BREELLZES | . 45225 o as2z7 PRI
US 50 (Columbia Parkway) ﬁiﬂg,m Avg. Miles/Day 45044 ﬁﬁ% 3.98% 47353 °3:m
Winton Road [EI 32 . - 41076 S 000% a7200 ook
74 13.5% I 45211 522% 47043 | 0000%
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36,511 or 74.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 65.8 minutes per day driving an average of 38.3 miles each day and are
340.1% more likely to use Indiantown Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): GEN-Z (P18-29) Top-26 Residential Zip Codes: GEN-Z (P18-29) Top-26 Employment Zip Codes: GEN-Z (P18-29)
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T i e —
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Us 441 33463 I o — 11.52% 33458  [PUSEI— 8.19%
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Northlake Blvd 33428 X 34957 BRI A
Palm Beach Lakes Blvd 33414 BRI A32% 32067 PR 393%
Florida Turnpike 33405 AR a.19% 32958 R, 4%
Southern Blvd 34956 (RN 3.67% 33469 JOSTI 286%
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Port St Lucie Blvd

32958 rm,‘ AM% 33431 PN 28s%

33430 [ 200% — 33462 OIS, 19
33455 [ROEI 280% ® & 33427 [EOOL 153%

Lake Worth Road
Indiantown Road 33407 M 2.92% Hl ﬁ 34996 mﬁ;’ s
Linton Blvd 34974 o 33412 m 132%
Congress Avenue 33461 R 34974 i
PGA Blvd 34983 P aoox 33405 bes
Glades Road 3362 %00 34987 P50
St Lucie West Bled 34004 [ 105 33425 PALOSI%
Gateway Blvd 33412 [ 13m% 33315 HpA%
Boynton Beach Road 34957 LIk 33480 A%
Atlantic Avenue  JEE, B Lae% Avg. Hours+Minutes/day Driving: | 33467 Lo 33404 HRA%,
Blue Heron Bivd S a0y 1% i i 33411 bred 34972 BP0
Donald Ross Road  f8%F sey 1% 34984 et 34973 2508
Hypoluxo Road b Avg. Miles/Day 32968 BT 1x 34997 Gt S 320%
State Road 70 JREFUTY 1% T s e | 2o JRER 05t i s
4Sthstreet JBRZE e 33403 [70I1% 34900 Q0%
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Top Residential Zip Codes: (GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE)

S ¥

GEN-Z (P18-29 Not-Yot-Enolled)
Segking UNDERGR

.
AL GENZ (P18-29)

=MSP

P18-29

MSP DMA Scarborough R1 2026: Feb25-Feb26 Quol Intob 3. 3 Share of Everytning
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broadcosting, inc. LLC. All rights reserved. Soef"a.al for Anything

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application. financina))) AND Currently enrolled/attendina classes at a colleae/university: No)l



Top Residential Zip Codes: (GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE)
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2,829,518 or 30.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 28.1% of all time spent daily with All forms of Print Medi

el
Avg. Week All Print Media (Persons & % Reach): GEN-Z (P18-29)  Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)

Total persans:

st e [ Y,
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- - W
ool B B 016 |
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Magazines 5303925 Seeking an UNDERGRADUATE (Daily) (Daily (Daily) {Sunday) Magazines (Daily Times (Daily)
5 DEGREE 9.0 8.0 6.8 2 1.6 80 6.9 6.7
Catalogs 2.‘%)‘6%
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il % Time Spent:
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New York Times (Daily)  GIS0238 2%
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Wall Street Journal Local Daily
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=

Newspaper(s)
Magazines (Daily
g Local Daily
(excluding Newspaper(s)
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m
m

2.0% % e 2 s
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T e
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22,173 or 23.6% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
| : Ms P MSP DMA read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.1 minutes every day
: i p18-29 representing 29.2% of all time spent daily with All forms of Print

Avg. Week All Prmt Medm (Persons & % Reach): GEN-Z (P18-29) Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)

# Time spent:
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{excluding Catalogs) L 5:” as & (Daity) Magazines

68

New York Times (Sunday)
USA Today (Daily)

4 Local .
WallSteetJouvial (Daly) @m m m e " USA Today (Daily)
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B —
ey . o ———————=
cotyors oo R ———1 7
Local Daily Newspaper(s) (Daily 23.6% Yorx Th Advertisi
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19,788 or 20.6% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
STL DMA read New York Times (Daily+Sunday) for an average of 22.5 minutes every day representing
21.4% of all time spent daily with All forms of Print Media.

Avg. Week AII Print Medm (Persons & % Reach): GEN-Z (P18-29)
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Avg. Week All Print Mgdia (Persons & % Reach): GEN-Z (518-29)

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper{s) (Sunday)

Local Daily Newspaper(s) (Daily

Wall Street Journal (Daily)

All Local Weekly Newspapers

D e — % 7
520 0ac |

| 3,532 or 6.9% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
CIN DMA read Magazines for an average of 22.3 minutes every day representing 40.7% of all time
spent daily with All forms of Print Media.

Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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Social Media

Websites
Direct Mail
Video Streaming Services

Broadcast, Cable, & Sat TV

"Advertising Actions"
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